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This paper seeks to discuss, detail and analyse the nature of risk in Creative Industries from 

an original perspective. I will not refer to any orthodox approach at all, at least in the sense 

of how it has been traditionally approached by writers in that field. I will attempt via  theory, 

derived from the mathematics of non -linear thermodynamics, to illuminate the true natures 

of risk and creativity in that rigorously mathematical  context. I will not directly use any 

mathematics, though everything in this paper can be validly written in formal specification.  

The references I use are entirely from peer reviewed scientific journals, or books written by 

well-known scientists based on peer reviewed scientific papers ð this should offer a highly 

original treatment of Creative Industries as viewed from within its discourse. No attempt has 

been made to compare or contrast this paperõs concepts with the orthodox ones (itõs too 

confusing as there is considerable shared redefinition). 

Before one can talk in any way meaningfully about risk, one must firstly address the thorny 

topic of Relativity 1 ð this being a thermodynamically & logically consistent superset of 

relativism as post-structuralism would define it (Jackson & Carter, 2006). I will explain 

straight thereafter why and then go on to leverage that in the case examples. 

Relativity  
As everyone realises as they age, opinion is subjective. The choice of what approach to take, 

decisions to make and path to follow have no certain answers even when all parties are 

being completely unselfish. One can have a perfectly valid argument about what colour to 

paint oneõs front door with nei ther side being ôcorrectõ. 

This leads to the paradox of Relativity ð where my viewpoint of the world is relative to that of 

my peer group, whose viewpoint is in turn relative to that which surrounds it and so on  

(Maturana & Varela, 1987). Specifically speaking, cognitive perception is termed in perceived 

differences from the immediate environment  rather than as objective features (Bateson, 

1979). 

Generally speaking, the more relative a viewpoint, the more true it is to that field of view but 

less so to a wider view. In other words, no one behaves irrationally according to their point of 

view though, of course, most people are taught to deny to themselves how they actually 

                                                 
1
 Yes, this is mathematically identical to the Einsteinian kind. 
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perceive the world and thus one gets neuroses2 due to multiple points of view conflicting 

within the same mind. 

Hofstadter, in his seminal Gödel Escher Bach (hereafter GEB), argues that enduring creative 

goods happen to be those which transcend many fields of view and thus approach (relative) 

absolutism by being relative to many things at once  (Hofstadter, 1979). 

This argument, though familiar to readers of Neale Donald Walshõs Conversations with God3, 

almost certainly made no sense to most contemporary readers, so I will embody it in some 

examples. Witness the following painting by Hieronymous Bosch, a large copy of which I 

have hanging on my bedroom wall: 

                                                 
2
 ò[Contemporary man] is blind to the fact that, with all his rationality and efficiency, he is possessed 

by "powers" that are beyond his control. His gods and demons have not disappeared at all; they have 

merely got new names. They keep him on the run with restlessness, vague apprehensions, 

psychological complications, an insatiable need for pills, alcohol, tobacco, food ð and, above all, a 

large array of neurosesó (Jung, 1964) 

3
 The only non-academic book I have mentioned through out this paper. 
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